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International Forecasts   
• Spending/Visitation  
• Flights 
• Borders/Recovery   

Consumer Marketing  
• Love Communications/EU/AU  
• MX/CN  

Social Media   
• Global Paid/Always On   
• IKTS/KOL’s 

Overview  



International Forecasts



-6%-4.4%

Utah US
2019-2024 Projected International Visitor Growth

Source: Oxford Economics & Tourism Economics



International: VISITS to the US



International: SPENDING in the US



Projected International Spending Growth, Top 5 Markets



Projected International Spending Growth, Top 5 Overseas Markets



2020 YOY Visa Spending Down Internationally and Domestically

-67.8%-67.8% -11.9%

International Domestic



AMS 
Resumes May 27- 4x Weekly  
Daily service resumes June 5  

CDG 
Daily service resumes July 1 

YYZ  
Daily service resumes June 5  

China  
United Airlines- SFO-Seoul- Shanghai  
AA- Dallas- Seoul- Shanghai  
Delta Airlines- Shanghai- Seattle  

Flights 

 



Industry Updates…  

 

• EU tour operators are pre-selling and marketing for 
the ’22 season now 

• Positive vaccine rollouts in the US have improved US 
sentiment  

• Report some bookings in September and October 
’21 

• Pent up travel demand and interest in the Western 
US  

• China trade is planning marketing for ’22 
(‘normalcy’ expected latter part of ’22)  



Consumer Marketing 



Consumer Marketing
International 2021 Update

• International marketing kicked off 
March 1st, targeting UK, France, 
and Germany markets with 
Southern Utah messaging. 

• So far, we are generated over 18 
million impressions, nearly 27K 
clicks and 2K post impressions. 

• Partners: 



Consumer Marketing
International 2021 Update

• Via Trip Advisor’s placements, those 54 
hotel bookings break down per below: 

• 40 bookings from UK 

• 14 bookings from Germany 

• $236 ADR 

• 164 day Avg. Booking Window  

• $108K in hotel revenue



Consumer Marketing
International 2021 Update

• Australia marketing began April 
1st, where we are messaging 
Utah’s ski and winter product. 

• Campaign will run through June 
2021. 

• Partners:



FY21 Consumer Marketing  

Mexico-Park City  
Delta Voucher Co-op Marketing 
Campaign 
• Timeline  

• January 18, 2021-March 12, 2021 
• Platforms  

• Facebook and Instagram  
• Programmatic  



FY21 Consumer Marketing 

• Month long campaign/both offline 
and online  

• Consumer activation End of Snow 
Carnival in Lake Songhua Resort (Feb. 
22nd- March 19th)  

• Integrated campaign- total reach 
29,268,530 

• EMV Value of $400,000 



FY21 Consumer Marketing 



Social Media  



FY21 SOCIAL MEDIA   

• Paid Social  
• Always on organic  
• EU, CA, AU/NZ 

Monthly reporting available via your 
partner portal in the CRM and via the 
International Hub 

https://sites.google.com/utah.gov/uot-international-hub/home?authuser=0#h.bxlvxw18qvpk


FY21 SOCIAL MEDIA CHINA  
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Top Content● The “I Know This Spot” partnership ran in three instances, 
Oct 14 - 21, Feb 5 - 11 and Feb 19 - 26, highlighting 
Canyonlands, Arches and Zion on FB and IG.

Initiative Overview

FY21 SOCIAL MEDIA   

Performance Metrics 

• Canyonlands National Parks  
Impressions: 132,090 
Engagements: 519 
Video Views: 41,394 
Video Plays 95%: 2,127 
CPV: $0.01 

• Arches National Park 
Impressions: 161,890 
Engagements: 67 
Video Views: 136,831 
Video Plays 95%: 46,203 
CPV: $0.01 

• Zion National Park 
Impressions: 230,168 
Engagements: 8 
Video Views: 213,094 
Video Plays 95%: 71,014 
CPV: $0.01 



THANKS!


